Int. J. Sci. R. Tech., 2025 2(6) Original Article

A Multidisciplinary peer-reviewed Journal
www.ijsrtjournal.com [ISSN: 2394-7063]

Packaging Design: Unboxing with Memorable Experience

Jigyasa Joshi*, Dr. Anu Devi

Shri Ram Group of College, Muzaffarnagar

ABSTRACT

Packaging design plays a crucial role in shaping consumer perception and brand identity, extending far beyond its
functional role of protecting products. The concept of “Unboxing with a Memorable Experience” explores how
thoughtful and innovative packaging design can evoke emotions, enhance user engagement, and foster brand loyalty.
In today’s digital era, where unboxing videos and social media sharing influence buying decisions, the unboxing
experience has emerged as a powerful marketing tool. This study delves into the elements that contribute to an impactful
unboxing experience—such as aesthetics, sustainability, sensory appeal, storytelling, and personalization. By
examining successful case studies and consumer behavior, the research highlights how packaging can transform a
simple act of opening a box into a meaningful and memorable interaction. Ultimately, the abstract underscores the
evolving role of packaging design as a strategic asset in creating immersive brand experiences and driving customer
satisfaction.
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INTRODUCTION Modern packaging goes beyond basic protection,

) o serving multiple strategic functions:
In today’s experience-driven market, packaging is no

longer just a protective shell — it is an essential o
component of brand storytelling. The unboxing
experience has become a powerful moment of
connection between the product and the consumer,

Protection: Ensures the product remains safe
from breakage, spoilage, or interference while
being transported or stored.

often evoking emotions that linger well beyond the e

initial reveal. As consumers seek deeper meaning and
emotional engagement, the concept of memorial
design in packaging has emerged as a thoughtful
approach to honour memories, milestones, or loved
ones. Memorial packaging design integrates aesthetic
sensitivity, storytelling, and personalization to create
a lasting impact. Whether commemorating a personal
loss, celebrating a legacy, or preserving cultural
heritage, this design approach transforms ordinary
unboxing into a reflective, meaningful ritual. By
blending visual appeal 8with emotional resonance,
memorial design in packaging transcends utility — it
becomes a keepsake, a tribute, and an experience to
remember.

» AIM

Preservation: Maintains product quality and
longevity, crucial for perishables and sensitive
items.

e Communication: Delivers key information—
usage, ingredients, expiry dates—while reflecting
brand identity.

e Marketing & Branding: Captures consumer
attention, sets the product apart, and reinforces
brand recognition.

e User Convenience: Enhances ease of use,
handling, and storage through functional design.

e Sustainability: Aims to lower environmental
harm by using eco-friendly materials that can be
recycled, reused, or naturally decompose.
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Emotional Engagement: Creates memorable
unboxing moments that foster a deeper consumer
connection, especially in luxury or gift packaging.

NEED

Packaging is a key element throughout a product’s
journey, helping maintain its safety, ease of use, and
consumer appeal. The primary reasons for packaging

include:
e Product Protection: Prevents damage,
contamination, and exposure to harmful
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environmental
storage.

factors during transport and

Preservation: Extends shelf life by maintaining
product integrity—crucial for food, cosmetics,
and pharmaceuticals.

Information: Displays essential details like
ingredients, instructions, warnings, and legal
compliance for user awareness.

Convenience: Improves user interaction by
incorporating practical elements such as easy-
open lids, carry handles, or resealable options.

Marketing & Branding: Attracts consumers,
communicates brand identity, and sets products
apart visually and conceptually.

Consumer Appeal: Eye-catching design boosts
purchase interest and shareability, especially on
social platforms.

Tamper Evidence: Assures product safety with
secure seals and closures, enhancing consumer
trust.

Sustainability: Reduces environmental impact
through eco-conscious materials and low-waste
designs.

Emotional Value: Creates meaningful unboxing
experiences, particularly in luxury or gift-oriented
packaging.

SCOPE

Packaging goes beyond just enclosing a product—it
serves multiple purposes across industries and
throughout a product’s lifecycle. Its scope includes:

1
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. Functional Role

Protection: Shields against damage,
contamination, and environmental exposure.

Preservation: Maintains freshness and extends
shelf life, especially for perishables.

Storage & Transport: Enables secure stacking,
easy handling, and efficient movement of
products.

User Convenience: Incorporates practical
elements such as resealable options and user-
friendly portions for easier use.

. Communication & Branding

Marketing Tool: Captures consumer attention
and drives purchase decisions.

Brand Identity: Reflects brand values and
product positioning.

Information Delivery: Displays essential data
like ingredients, usage, and legal details.

. Industry Relevance

Widely used in sectors such as:

Food & Beverages
Pharmaceuticals
Cosmetics
Electronics

Apparel
E-commerce
Luxury & Gift Items

4. Technological Integration

i INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH AND TECHNOLOGY

Smart Packaging: Incorporates QR codes,
sensors, or tracking features.

Eco-Friendly Materials: Promotes sustainability
through recyclable or biodegradable options.
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Advanced Innovation: Involves tamper-proof,
lightweight, or antimicrobial materials.

5. Design & Emotional Impact

o Visual Appeal: Enhances product attractiveness
through creative design.

e Unboxing Experience: Builds emotional

connections and memorable moments.

e Cultural Value: Tailors packaging for heritage
or commemorative purposes.

6. Regulatory & Environmental Compliance

Ensures alignment with legal standards, safety
norms, and environmental guidelines.

» OBJECTIVES

Packaging aims to protect the product, enhance its
appeal, and improve consumer satisfaction through
the following goals:

1. Protection: Prevents physical, chemical, and
environmental harm during production, transport,
and storage.

2. Preservation: Maintains freshness and quality,
especially for perishable and sensitive items.

3. Containment: Securely holds the product to
avoid leaks, spills, or loss.

4. Information: Provides essential details like
usage, ingredients, expiry, and legal
requirements.

5. Convenience: Enhances usability with features
such as easy opening, portability, and portion
control.

6. Branding & Marketing: Attracts buyers and
distinguishes products through design and
messaging.

7. Customer Experience: Creates memorable
unboxing and emotional connections, especially
for premium items.
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8. Sustainability: Minimizes environmental impact
by using eco-friendly materials and reducing
waste.

9. Tamper Evidence & Safety: Builds consumer
confidence with clear signs of tampering.

10. Logistics Efficiency: Optimizes packaging for
storage, stacking, and transport to reduce costs
and space use.

Literature Review: Unboxing and Packaging
Design

Packaging has shifted from mere protection to a
powerful branding tool. With e-commerce and social
media growth, unboxing has become a key moment
for consumer engagement and emotional connection.
Research highlights that appealing packaging—
through color, material, and structure—enhances
product perception and influences buying behavior.
Personalized touches, layered reveals, and premium
finishes turn unboxing into a memorable experience,
often shared online, boosting brand visibility. Eco-
friendly yet attractive packaging is increasingly
valued, blending sustainability with aesthetics. In
luxury and gift sectors, unboxing is a carefully
designed journey that adds value beyond the product
itself. In essence, modern packaging shapes not just
first impressions but lasting brand relationships
through thoughtful unboxing design.

PACKAGING AND MARKETING

Packaging plays a crucial role in marketing by serving
as a silent salesperson. It not only protects the product
but also communicates brand identity, values, and
quality at first glance. In today’s competitive market,
eye-catching and well-designed packaging can
influence  purchase  decisions more  than
advertisements. The unboxing experience has
emerged as a powerful marketing tool, especially in
the digital age. A memorable unboxing moment
encourages customers to share their experience on
social media, turning buyers into brand promoters.
This user-generated content increases reach and trust
without additional advertising costs. Brands now
invest in packaging that reflects their story and
appeals to emotions. Elements like personalized
notes, innovative layouts, and sustainable materials
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make customers feel valued and connected to the
brand. In this way, packaging becomes an extension
of the brand’s marketing strategy, enhancing
visibility, loyalty, and long-term engagement.

Case Study: Dove by Unilever — Packaging,
Perception & Purpose

Brand Overview

Brand: Dove (Unilever)
e Industry: Personal Care
e Global Reach: Available in 150+ countries

e Key Products: Soap, body wash, skincare,
deodorants

Objective

To redefine beauty standards by promoting real
beauty and inclusivity.

Packaging Strategy
1. Minimalist & Clean Design

Look: White base, soft colours, curved elements

Message: Simplicity and purity reflect gentleness
and trust

Result: Reinforced Dove’s image as skin-
friendly and authentic

2. "Real Beauty Bottles' Campaign (2017)

Concept: Launched six differently shaped bottles
representing diverse body types

Goal: Promote body positivity through inclusive
packaging

Outcome: Mixed reactions, but praised for
creative and bold messaging

w

. Sustainable Packaging

Initiatives:

o Bottles made from 100% recycled plastic
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o Refillable stainless-steel deodorants (U.S. launch)

e Impact: Boosted Dove’s sustainability image and
met eco-conscious demand.

Packaging Materials and Technology

Packaging materials and technologies are essential for
protecting products, aiding transport, extending shelf
life, and improving consumer appeal.

Common Packaging Materials

[ER

. Paper & Paperboard

o Traits: Lightweight, recyclable, biodegradable
e Pros: Cost-effective, easy to print, eco-friendly
e Cons: Weak against moisture and grease

o Used for: Boxes, cartons, labels, fast food wraps

N

. Plastic (PET, HDPE, LDPE, PP, PVC)

Traits: Flexible, moisture-resistant, lightweight

e Pros: Versatile, durable, affordable for mass use

e Cons: Non-biodegradable (unless bio-based),
pollution risk

o Used for: Bottles, wrappers, containers, bags
3. Glass

o Traits: Transparent, inert, 100% recyclable

e Pros: Non-reactive, excellent barrier, reusable
o Cons: Fragile, heavy, high production energy

e Used for: Jars, vials, beverage bottles

N

. Metal (Aluminium, Tinplate)
e Traits: Strong, durable, light-blocking

e Pros: Recyclable, excellent protection from
air/moisture

e Cons: Heavier and costlier than plastic
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Used for: Cans, lids, foils, aerosols

5. Wood

e Traits: Rigid, biodegradable, reusable

e Pros: High strength, good for heavy-duty use
e Cons: Bulky and expensive

o Used for: Pallets, crates, luxury packaging

»

. Biodegradable Materials (PLA, Cellulose)
e Traits: Eco-friendly, naturally decomposing
e Pros: Renewable, reduces plastic use

e Cons: Limited shelf life, may need special
composting

e Used for: Food packaging, disposable items, bags
CASE STUDIES / INDUSTRY ANALYSIS
Overview

In today’s digital and e-commerce era, packaging
goes beyond protection—it's a crucial part of the
brand experience. Thoughtful unboxing creates
emotional connections, builds loyalty, and fuels social
sharing.

» Case Study 1: Apple — Simplicity Meets
Luxury

Industry: Consumer Electronics
Strategy: Minimalist, tactile design

Features:

e Rigid, slow-opening boxes
e Clean layout, centered logo
e Layered, sequential product reveal

Impact:

Reinforces premium perception
Sets packaging standards
Fuels unboxing content on social media

A\ 4

Case Study 2: Glossier — Fun and Personal
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Industry: Beauty & Skincare
Strategy:  Playful, social-friendly  packaging
Features:

e Pink bubble pouches
e Stickers and thank-you notes
e Soft colors, bold fonts

Impact:

e Builds emotional connection
e Sparks community engagement
e Generates user content and brand buzz

» Case Study 3: Nike — Packaging with a Story

Industry: Fashion / Footwear
Strategy: Themed, collectible packaging

Features:

e Custom box designs for each drop
e Hidden prints and collector appeal

Impact:

e Enhances exclusivity
o Drives hype and pre-orders
e Aligns brand with creativity and culture

Trends to Watch

o Eco-friendly Materials for sustainable appeal
¢ Interactive Elements like AR and QR codes

e Cultural-Themed Packaging to reflect values
e Reusable Designs promoting circular use
FINDINGS AND DISCUSSION

e Emotional Impact

Thoughtful unboxing excites customers and
strengthens emotional bonds, enhancing brand recall
and loyalty.

e Powerful First Impressions

Packaging is often the first physical brand interaction.
Quality materials, color, and layout influence
perception and perceived value.
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e Social Media Visibility

Visually appealing packaging encourages users to
share their unboxing online, generating free, authentic
promotion.

e Personal Touch

Elements like notes, stickers, or names add warmth,
making customers feel recognized and boosting
satisfaction.

e Eco-Friendly Appeal

Reusable or biodegradable packaging attracts
sustainability-conscious buyers and reflects brand
responsibility.

e Layered Storytelling

Packaging that unfolds in stages keeps users engaged
and helps convey brand stories or product details
effectively.

e Proven Brand Results

Brands like Apple, Nike, and Glossier show that
investing in unboxing design boosts engagement,
loyalty, and sales.

CONCLUSION

In today’s digital and experience-driven market,
packaging design goes beyond protection—it
becomes a key touchpoint in shaping customer
perception. A memorable unboxing experience
fosters emotional engagement, strengthens brand
identity, and drives customer loyalty. From
personalized touches to sustainable materials and
creative storytelling, effective packaging turns a
simple delivery into a lasting impression. As
demonstrated by brands like Apple, Glossier, and
Nike, strategic unboxing design not only delights
consumers but also amplifies word-of-mouth
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marketing, proving its value as a powerful branding
tool.
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