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INTRODUCTION 

Study aimed to enhance the women entrepreneurship 

on SMEs in Tanzania. Specifically, study focuses on 

promoting mindset and perceptions transformation on 

financial intelligence skills that will create business 

opportunities for their income generation 

(World,Bank,2020).WSME development and 

demonstration effect, funding leverage/unlocked, 

analysis of development outcomes, implementation 

arrangements and monitoring and evaluation(Zhou, 

2023).The majorities of women are limited financially 

for instance in Africa, about 30 percent of women 

depend on men and cannot survive without the 

support from men(URT,2021). Outcomes of their 

funds earned cannot help to survive and the majority 

of them live below 1 dollar per day (WB, 2020). 

The entrepreneurship for women will be succeeded if 

they will access to finance: Evaluate the availability 

of financial resources for women entrepreneurs, 

including loans and grants. Training and capacity 

building: Assess the effectiveness of training 

programs aimed at enhancing business skills and 

knowledge. Networking and mentorship: Investigate 

the role of networking opportunities and mentorship 

programs in supporting women entrepreneurs. 

Government policies and support: Analyze existing 

policies and initiatives aimed at promoting women 

entrepreneurship in SMEs (WB, 2020). 

Different scholars identify  indicators / keys of a good 

entrepreneur such as :vision, creativity, risk taker, 

courage, responsiveness to opportunities, learning 

every time, choose and decide every time, flexible 

,tolerance and personal discipline on behavior, time 

and money (URT,2021).Several reviews observed the 

factors which promote/influence entrepreneurship  

such as: good science and technology (Innovation, 

inventing and discovering of tools, machines and 

equipment).Good governance (Rule of law, 

transparence, accountability, equity, ant-corruption, 

democracy, freedom and responsibility, good human 

and natural resources(mines, trees, land, mountains, 

oceans, rivers, animals, birds and others).Good 

agricultural methods and techniques (advanced tools, 

scientific seeds, fertilizers, pesticides). Agricultures 

involve fishing, timbering, animals keeping, bird 

keeping, bee keeping and cultivation of crops).Good 

Infrastructure (Transports-roads, railways, ports and 

harbours) building-houses, markets, offices, water 
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systems and energy systems) and 

communications(radio,newsletter,magazines,televsio

ns,socialmediawhasap,youtube, instagrame and 

twitter) Good Financial education (Relevant 

education to need).Good education system(suitable 

and help people to be independents by using their 

environment and solve their  problems- can be 

financial, social and  technology (Castro, et,al.2022& 

Zhou,2023). Several reviews observed some general 

the factors which hinder entrepreneurship in Africa 

such as: poor science and technology (lack of 

innovation, inventing and discovering, poor 

governance (in lack of rule of law, transparence, 

accountability, equity, ant-corription, democracy, 

freedom and  poor responsibility, poor human and 

poor utilization of natural resources, poor agricultural 

methods and techniques (poor tools, scientific seeds, 

fertilizers, pesticides) (agricultures involve fishing, 

timbering, animals keeping, bird keeping, bee keeping 

and cultivation of crops),poor infrastructure 

(transports, building and poor communications), poor 

financial education (irrelevant education to 

need),poor education system, laziness and drunkard -

over drinks (Jasim, 2023; Zhou, 2023 &  Wangm. 

2023). 

Women are facing numerous challenges on their-

owned enterprises by mention some include: lack of 

access to key networks, lack of support from 

government and stakeholders, poor financial policies, 

dominance from men, lack of awareness of financial 

intelligence skills and poor perceptions of being cared 

and kept by men. (URT,2018). The strategies to 

initiate and promote transformation of mindset and 

perception of women to be innovative, creative and 

curious of creating their own enterprises and improve 

the access to finance from financial institutions and 

other stakeholders (Dhasarathy & Khan, 2020). 

The transformation of the mindset and perception of 

women to be innovative, creative and curious of 

creating their own enterprises through improving 

access to finance (Zhou & Wangm. 2023).The 

strategic approaches of being innovative were done as 

follows:  initiation and promotion of the voice of 

women to be heard and trusted in different financial 

institutions for additional assistance to be created and 

innovated with little success (Chiemo,2020).The 

connection and network needed with different 

institutions and other stakeholders that they can do 

and show their potentialities for the entrepreneurial 

growth (Rhazzi & Dhiba 2022). 

The promotion of women entrepreneurs creates 

linkages, networks, exposures and connections 

between women and various institutions for financial 

assistance (Castro, et,al.2022).The various groups of 

women and individuals are registered, known and 

seen for what they want to invent and create by being 

given loans and financial assistances (Msunga, 

2024).The measures taken by governments and 

development stakeholders to ensure every woman 

realizes and identifies their  potentialities by knowing 

how to start, monitor and implement her own business 

project (Castellanos, 2019). Some Women  from 

different areas given capacity building  in improving 

the entrepreneurship by empowering  their financial 

literacy, power and time to create and invent services 

or products (Zhou &  Wangm, 2023). The women 

entrepreneurs should get expertise from different 

examples of women who have succeeded financially 

and convince and persuade to think, plan and enter 

into entrepreneurship. (Jasim, 2023).The 

collaborations and partnership with various public 

and private organizations which have willing to 

support women to be innovative, creative and curious 

for their own business projects (Jasim,2023).The 

women of whatever they do have values and increase 

incomes for their daily activities (Zhou & Wangm. 

2023). The initiation and promotion  the unity and 

collaborations among enablers to have one goal and 

target in fulfilling their duties and responsibilities of 

enhancing women to create their own business 

projects (Chiemo,2020 &Msunga, 2023). 

The promotion of women to be entrepreneurs by 

creating, inventing and initiating their own services or 

products for income generations (Castro, et, al.2022). 

The ability and capacity of expertising 

knowledges,skills and professionalism in enhancing 

women to be entrepreneurs little done by several 

institutions in Tanzania(EIB,2022).The innovative 

approaches to build a supportive ecosystem for 

women’s entrepreneurship aimed at improving access 

to finance for WSMEs achieved (Jasim, 2023). 

According to Msunga (2024) has observed some 

reasons on why men entrepreneurs die first compared 

to women entrepreneurs at family level in Africa. 

Most of men die first compared to women some of 

them include: The nature of the work: the majority of 

men do heavy duties compared to women. Over 
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thinking’s-Future thinking, the life plan takes years to 

plan for his life and family (Torm,2020).  Most of men 

lack of corporation from couples, poor balanced diet 

Frustrations (from fear, financial bankrupts, conflicts, 

anxiety, jealous, revenge, separation, divorce, death 

and so on) (Zhou,2023). Most of men think personally 

too much to solve their own problems. Most of men 

take time to look for the consensus. Some men are 

killed by their couples for some of the families. Most 

of men lack of sympathy and encouragements from 

couples (Chiemo,2020 &Msunga, 2023). 

Most of men lack proper physical exercises-The 

majority of men become tired early compared to 

women as a results it is easy to be affected by the 

diseases due to the lacking of body immunity, most of 

men lack of care, dependence of men to daily 

activities at old age for the majority of men home 

activities. Most of men have extra sexual intercourse. 

Most of men fail to attain their objectives/Goal. Most 

of men are Risk takers for most of men (work, 

position, location and others). Most of men fail to 

have a personal positive life style. Most of men keep 

secret and privacy in heart and mind for most of men 

and most of men are drunkards -Over Drinking (Zhou, 

&  Wangm. 2023). The development of innovative 

ways to disseminate advisory services addressing 

capacity constraints, skills enhancement and digital 

presences for WSMEs obtained and enhance visibility 

and access to mentorship and role models for WSMEs 

applied and obtained (Zhou, 2023).  The WSME has 

contributions in the development of individuals and 

all groups of women in the world. It has effects in 

incomes, social services, economic on GNP and NGP, 

political and social effects (Aga, et al.,2015). Several 

studies which conducted by different scholars did on 

SMEs such as WB (2020) focused on improving 

SMEs, Nguyen. et.al.,(2019) on SMES credit 

constraints, Zhou (2023)  on WSMEs  accessibility  

and Aga,et.al., (2015) on SMEs through  Age and 

jobs. From the previous studies, positive change of the 

mindset and perception for women entrepreneurship 

on SMEs is unknown and not clearly stated as a filling 

gap. Therefore the study aimed to promote of positive 

change of mindset and perception for women 

entrepreneurship on SMEs. 

MATERIAL AND METHODS 

2.1 Description of Lushoto Ward 

The study was conducted at. lushoto ward  which 

comprises of six streets such as Dochi, Chakechake, 

Kitivo, Yoghou and Maguzoni. Lushoto district is 

known for its agricultural activities, particularly in the 

cultivation of tea, maize, and horticultural products. 

Small-scale businesses and trade, especially in local 

markets, also play a critical role in the district's 

economy a total of 58,199 of people (URT, 2012). 

2.2 Data Collection Methods 

From the primary data, the researcher gets the actual 

and real information by taking physically from the 

field. Some methods of data collection include: the 

documentary reviews which is secondary data, 

Household Survey Questionnaire and Key Informant 

Interview to get primary data and documentary review    

to get secondary data.Data collection in this research 

were be done in two phases; the first phase was  pre-

testing which aimed in testing the validity of data 

collection tools through questionnaire, guide and 

checklist and The pre -testing phase was done to 

modify tools for actual data collection during 

questionnaire, checklists  and observation guide 

during the data collection. 

2.2.1Sample Size 

The sample size has been reached through a simplified 

formula provided by Yamane (1967) suggests a 

sample of at least 30 units is statistically significant to 

present any population. The formula for calculating 

the sample size is: 

n=z2 pq/d2 

22(0.50x0.50)/(0.05)2 

1/0.0025=100 respondents 

Therefore n=100,    where  

p=Proportion in the target population estimate to have 

a particular characteristics; if not known use 50% , n= 

Sample Size when population is greater than 10,000 

people , q=1.0 –p , d=Degree of Accuracy Desired, 

set at 0.5 or 02(standard error) , z=Standard Normal 

Deviation, set at 1.96(≈ 2.0) corresponding to 

95%confidential level, Actual values of p*q and d are 

0.5* 0.5 and 0.005 respectively. Therefore the sample 

size used was 100 respondents from residences of 

Lushoto ward. 

RESULTS AND DISCUSSION 

3.1 3.1The Type of SMEs in Lushoto District 

The data from findings observed that types of SMEs 

project  which were done by most of women in 

Lushoto District such as: the respondents who replied 

that agricultural enterprises  were done most of 

residents  were 37(42.1 %). the respondents who 

replied that there were small kiosks enterprises 23 
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(26.1%). who replied that there were wood selling 

enterprises 7 (7.9%), the respondents who replied that 

selling foods enterprises were 7(7.9%),  selling 

clothes  enterprises were 6 (6.8%),the respondents 

who replied that selling fruits and vegetables 

enterprises were  5 (5.6%) as shown in Table 1. 

Table1: The Type of SMEs at Lushoto Ward 

Types of SMEs Frequency Percent 

Agricultural Enterprises 37 42.1 

Small kiosks Enterprises 23 26.1 

Wood selling Enterprises 10 11.3 

Selling foods Enterprises 7 7.9 

Selling Clothes 

Enterprises 

6 6.8 

Selling Fruits and 

Vegetables Enterprises 

5 5.6 

Total 88 100.0 

         Source: Field Data, 2024. 

The awareness to women to reduce limitations 

concerning women on having access to finances. It 

will corporate with the government institutions and 

private organization to make sure those women 

entrepreneurs have access to finances for their own 

enterprises. It is known that numbers of women 

compared to men are low by 35% in developing 

countries like African countries. For example, in 

Africa, the majority of women live below one dollar 

per day and 40 percent are employed in public 

institutions and 30 percent at private institutions 

(Jasim, 2023). 

3.2 Challenges Facing Women Entrepreneurship 

at Lushoto Ward. 

From the field, it was found that number of 

respondents who replied that the most of women lack 

access to key networks were 33(37.5%). The 

respondents who replied that the women have poor 

support from government and other financial 

stakeholders were 24(27.3%). Who replied that they 

have poor financial policies were13(14.8%). The 

respondents who replied that there was men 

dominance were 7(8%). Most of women have the 

negative perception on income generation were 

4(4.4%) and  lastly, most of women lack  of awareness 

of business enterprises were  3( 3.4 %). As shown in 

table 2. 

Table 2: Challenges Facing Women 

Entrepreneurship on SMEs 

Challenges Frequency Percent 

Lack of access to key 

networks 
33 37.5 

Lack of stakeholder s 

Support 
24 27.3 

Poor financial policies 13 14.8 

Dominance from men 7 8.0 

Negative Perceptions 4 4.4 

Lack of Awareness 3 3.4 

Total 88 100 

Source: Field Data, 2024. 

3.2 Challenges in Changing the Mindset and 

Perception for Women  

From the field, the challenges in changing the mindset 

and perception for most of women such as: who 

replied that they lack of courage were 11(12.5%). The 

respondents who replied that the women have poor 

belief concerning entrepreneurship were 14(15.9%). 

Who replied that they lack power of choice were 

25(28.4%). The respondents who replied that there 

was poor decision making were 16(18.8%). Lack of 

readiness or access to financial opportunities were 

13(14.8%) and the respondents who replied that there 

were a lack of innovative or creativity of women in 

entrepreneurship were 9(10.2%) as shown in Table 3. 

Table 3: Challenges of Changing the Mindset and 

Perception for Women on Income Generation 

Source: Field Data, 2024 

From the findings observed that the lack of power of 

choice by 25(28.4%) was more compared to other due 

to the following reasons:  the majority of women 

depend on men, poor responsibility and lack of 

confidence as shown in Figure2. 

Change Frequency Percent 

Lack of Courage 11 12.5 

Poor Belief 14 15.9 

Lack of Power of 

choice 

25 28.4 

Poor Decision 

Making 

16 18.2 

Poor Reading and 

Access 

13 14.8 

Lack of 

Innovative/Creativity 

9 10.2 

Total 88 100.0 
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Figure 3: Challenges of Changing the Mindset 

and Perception for Women on Income Generation     

at Study Area 

Source: Field Data, 2024. 

The findings from the study observed that the women 

have potentialities and capabilities if could have   

awareness were 11(12.5%). The respondents who 

replied that the women have ability or capacity to 

initiate their projects were 15(15.9%). Who replied 

that they have skills in creating their projects were 

25(28.4%). The respondents who replied that women 

have knowledge by 17(18.8%). The women were 

ready to access the financial opportunities were 

11(11.8%). The respondents who replied that women  

were self recognized were 10 (10.2%) and the 

respondents who replied that the women have power 

or energy in creating and innovating their projects 

were  8(9.2%). 

 
Source: Field Data, 2024. 

Figure4: Women Entrepreneurs on potentialities 

and capabilities of SMEs 

From the findings observed that the availability of 

skills by 25(28.4%) appeared more compared to other 

due to the following reasons: few of women were 

illiterate and believed that the women not required to 

have more skills due to the perception since past 

generations. During the interview, one of respondents 

replied that: “The study should involve various 

beneficiaries from different groups especially women, 

government, donors and others stakeholder in 

entrepreneurship activities. The majority of women 

are poor and their potentialities are limited to political, 

economic, social and cultural aspects”(Interviewer, 

November. 2024). According to Torm (2020) argues 

that the study will make sure that the gender is 

considered in all sectors and remove limitations of 

genders from all jobs and opportunities from public 

and private institutions. The presence of women has 

biggest and greatest success from all angles of 

development (Zhou, 2023).  

The government and development stakeholders 

should make sure that the gender is considered in all 

sectors and remove limitations of genders from all 

jobs and opportunities from public and private 

institutions .The presence of women has biggest and 

greatest success from all angles of development 

(Zhou,2023). Where there is a success of man, there 

is women behind and where there is a success of 

women there is man behind. Both man and women 

have contributions of development especially the 

economic development (Castro, et, al.2022). For most 

of the time, where there is a success of man, there is 

women behind and where there is a success of women 

there is man behind. Both man and women have 

contributions of development especially the economic 

development (Chiemo,2020). 

3.4 The factors which Promote Women 

Entrepreneurship on SMES at Study Area 

From the field, there were general factors which 

promote women entrepreneurship it was found that 

number of respondents who replied that good science 

and technology help to promote women 

entrepreneurship were 14(15.9%). The respondents 

who replied that good governance by 11(12.5%). Who 

replied that good human and natural utilization of 

resources were 25 (28.4%). The respondents who 

replied that good agricultural methods and techniques 

were 13(14.8%) and respondents who replies that the 

good infrastructure help to promote women 

entrepreneurship were 16(18.2%).  



Romulus E. Msunga, Int. J. Sci. R. Tech., 2024 1(12), 249-256 |Research 

                 

              INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH AND TECHNOLOGY                                                              254 | P a g e  

  
Figure5: The factors which Promote Women 

Entrepreneurship on SMEs 

Source: Field Data, 2024. 

During the interview, one of respondents replied that: 

“The government should promote the women 

entrepreneurship in order to raise the incomes of 

women at their areas” (Interviewer, November. 2024). 

From the review, the women entrepreneurship needs 

a personal choice, commitment and personal identity 

in doing a business project for income generations 

(Okafor, 2021). 

CONCLUSION AND RECOMMENDATIONS 

4.1 Conclusion  

Most of women were confronted by several 

challenges in entrepreneurship on SMEs such as: lack 

of access to key networks, lack of support, poor 

policies, dominance from men, lack of awareness of 

financial intelligence skills and negative perceptions 

of being cared and kept by men. 

4.2 Recommendations 

The ministry of Industry and trade should promote of 

women entrepreneurs create linkages, networks, 

exposures and connections between women and 

various institutions for financial assistance.  It will 

make sure that various groups of women and 

individuals are registered, known and seen for what 

they want to invent and create by being given loans 

and financial assistances. The ministry of education 

and ministry of social development should make sure 

the measures taken to make sure every woman 

realizes and identifies her potentiality by knowing 

how to start, monitor and implement her own business 

project. Women should build of what they have in 

their mind, power and time to create and invent 

services or products. The Private and other 

development partners should empower the women 

entrepreneurs should get expertise from different 

examples of women who have succeeded financially 

and convince and persuade to think, plan and enter 

into entrepreneurship. It will make sure that there are 

collaborations and partnership with various public 

and private organizations which have willing to 

support women to be innovative, creative and curious 

for their own business projects. The stakeholders 

should make sure the women of whatever they do 

have values and increase incomes for their daily 

activities. It will initiate and promote the unity and 

collaborations among enablers to have one goal and 

target in fulfilling their duties and responsibilities of 

enhancing women to create their own business 

projects. 

The central government, ministries and other 

development stakeholders should promote women to 

be entrepreneurs by creating, inventing and initiating 

their own services or products for income generations. 

It has the ability and capacity of expertizing 

knowledge and professionalism in enhancing women 

to be entrepreneurs. The central government should 

make sure that innovative approaches to build a 

supportive ecosystem for women’s entrepreneurship 

aimed at improving access to finance for WSMEs 

achieved. The development stakeholders should 

develop proper innovative ways to disseminate 

advisory services addressing capacity constraints, 

skills enhancement and digital presences for WSMEs 

obtained and enhance visibility and access to 

mentorship and role models for WSMEs applied and 

obtained. The women entrepreneurs should transform 

their mindset and perception on income generations 

through SMEs in order to raise their financial status. 

The study will enhance the Policy reformation: 

Suggest improvements to policies that support women 

entrepreneurship, such as access to finance and 

training. It will help to strengthen the Strategies for 

Stakeholders: Provide actionable strategies for 

government, NGOs, and the private sector to promote 

women entrepreneurship. The study will help for 

Future Research Directions: Identify areas for further 

research to continue exploring women’s 

entrepreneurship. 

The potential outcomes of study such as an increased 

awareness: Greater understanding of the barriers and 

facilitators of women entrepreneurship, enhanced 

support systems: Development of more targeted 

programs to support women-led SMEs, economic 

empowerment: Insights that can contribute to the 

economic empowerment of women at Lushoto Ward. 

This research can significantly impact the promotion 
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of women entrepreneurship, helping to create a more 

inclusive and supportive environment for women at 

Lushoto Ward. 

REFERENCE 

1. Aga, et al., (2015). SMEs, Age and Jobs: A 

Review of the Literature, Metrics and 

Evidence.World Bank Group.USA. 

2.  Bank, European Investment -EIB 

(2022). Activity Report 2021. European 

Investment Bank. ISBN 978-92-861-5108-8. 

3. Msunga, R.(2023). Big Power of Financial 

Choice: I Think, I Choose, I Do and I Have. 

Publishing. Republic of Moldova. 

4. Zhou,Z &  Wangm. X. (2023).  A Critical 

Analysis on the Cost Planning in Building 

Project Success: A Theoretical Review 

Proceedings of the 2nd  International Conference. 

5. Jasim,TA & Ibrahim, MA. (2023). The Impact 

of Adopting International Financial Reporting 

Standards on the Quality of Financial Reports 

Using the Accrual Model. International Journal 

of Professional Business Review. 

6. Rhazzi, A.& Dhiba Y. (2022). Supply Chain 

Innovation Between Risk and Competitive 

Advantage. 2022 14th International Colloquium 

of Logistics and Supply Chain Management. 

7. Castellanos, S. ( 2019). Melding Hardware and 

Software is a Challenge for Cios. Wall St. J. 

Retrieved from 

https://www.wsj.com/articles/melding-

hardware-and-sof tware-is-a challenge-for-cios 

on  12.8.2023. 

8. Chiemo, P.(2020). The influence of Mobile 

Money Services on Business Perfomance among 

Small and Medium Enterprises(SMEs) in 

Tanzania Case of MIcro and SMall 

Enterprenuers in Dar es salaam City, Dar es 

Salaam: Unpublished Thesis. 

9. Castro, et,al. (2022).Impacts of the Project 

Manager’s Emotional Intelligence, 

Trustworthiness    and Job Satisfaction on Project 

Success. Administrative Sciences, 12(4), 141. 

10. Coppi, I., & Akkari, A. C. S. (2021). A 

Conceptual Design of the Competences Circle 

for the Project Manager. In Proceedings of the 

6th Brazilian Technology Symposium 

(BTSym’20) Emerging Trends and Challenges in 

Technology (pp. 48-54). Cham: Springer 

International Publishing. 

11. Dhasarathy, A& Khan, N. (2020). The CIO 

challenge: Modern Business Needs a New Kind 

of Tech Leader. McKinsey Digital. 

12. Gillard, S. (2009). Soft Skills and Technical 

Expertise of Effective Project Managers. Issues 

in Informing Science & Information 

Technology, 6. 

13. Nguyen, et.al., (2019). SME Credit Constraints 

in Asia's Rising Economic Star: Fresh Empirical 

Evidence From Vietnam". Applied 

Economics. 51 (29): 

3173183. Doi:10.1080/00036846.2019.1569196

. hdl:10072/384003. ISSN 0003-6846. 

14. Okafor, A,E. (2021). View of Influence of 

Monitoring and Evaluation System on the 

Performance of Projects. IJRDO - Journal of 

Social Science and Humanities Research.; 

6(8):34–49. 13. 

15. Suryani, et.al., (2021). "Enhancing Brand Image 

in the Digital Era: Evidence from Small and 

Medium-sized Enterprises (SMEs) in 

Indonesia". Gadjah Mada International Journal 

of Business. 23 (3): 314–

340. doi:10.22146/gamaijb.51886. ISSN 2338-

7238. 

16. Torm, N. (2020). "To what Extent is Social 

Security Spending Associated with Enhanced 

Firm‐Level Performance? A case study of SMEs 

in Indonesia". International Labour 

Review. 159 (3): 339–

366. doi:10.1111/ilr.12155. ISSN 0020-7780. 

17.  URT(2023). Census of Population and Housing 

Settlements. Government Press, Dodoma. 

18. URT (2017). Annual General Report of the 

Controller and Auditor General on the Financial 

Statements of the Central Government for the 

Financial Year Ended 30th June, 2017.Office of 

the Controller and Auditor General. 

19. URT (2018). The United Republic of Tanzania; 

Ministry of Education and Culture: Education 

and Training Policy. Government Press. 

Dodoma. 

20. URT (2021). Annual General Report on 

Performance Audit for the Period Ending March; 

2021.  

21. URT (2024). Census of Population and Housing 

Settlements. Government Press, Dodoma. 

22. World Bank (2020). Improving SMEs’ Access to 

Finance and Finding Innovative Solutions to 

https://www.enterprisesurveys.org/~/media/GIAWB/EnterpriseSurveys/Documents/ResearchPapers/SMEs-age-and-jobs.pdf
https://www.enterprisesurveys.org/~/media/GIAWB/EnterpriseSurveys/Documents/ResearchPapers/SMEs-age-and-jobs.pdf
https://www.enterprisesurveys.org/~/media/GIAWB/EnterpriseSurveys/Documents/ResearchPapers/SMEs-age-and-jobs.pdf
https://www.eib.org/en/publications/activity-report-2021
https://en.wikipedia.org/wiki/ISBN_(identifier)
https://en.wikipedia.org/wiki/Special:BookSources/978-92-861-5108-8
https://scholar.google.com/scholar_url?url=https://eudl.eu/pdf/10.4108/eai.6-1-2023.2330239&hl=en&sa=X&d=13577212241110220393&ei=OMWaZIiTIcfymgGViZzYCQ&scisig=AGlGAw-uhMkRd-R6G6EleGkgzei2&oi=scholaralrt&hist=0rHnyToAAAAJ:2930690949446726819:AGlGAw9azv_Q_hLBiN9aVdfem2kH&html=&pos=3&folt=rel&fols=
https://scholar.google.com/scholar_url?url=https://eudl.eu/pdf/10.4108/eai.6-1-2023.2330239&hl=en&sa=X&d=13577212241110220393&ei=OMWaZIiTIcfymgGViZzYCQ&scisig=AGlGAw-uhMkRd-R6G6EleGkgzei2&oi=scholaralrt&hist=0rHnyToAAAAJ:2930690949446726819:AGlGAw9azv_Q_hLBiN9aVdfem2kH&html=&pos=3&folt=rel&fols=
https://scholar.google.com/scholar_url?url=https://eudl.eu/pdf/10.4108/eai.6-1-2023.2330239&hl=en&sa=X&d=13577212241110220393&ei=OMWaZIiTIcfymgGViZzYCQ&scisig=AGlGAw-uhMkRd-R6G6EleGkgzei2&oi=scholaralrt&hist=0rHnyToAAAAJ:2930690949446726819:AGlGAw9azv_Q_hLBiN9aVdfem2kH&html=&pos=3&folt=rel&fols=
https://scholar.google.com/scholar_url?url=https://dialnet.unirioja.es/descarga/articulo/8994320.pdf&hl=en&sa=X&d=11027141089265939752&ei=OMWaZIiTIcfymgGViZzYCQ&scisig=AGlGAw_a07ivzEjN1ljLZ_K8Gd5o&oi=scholaralrt&hist=0rHnyToAAAAJ:2930690949446726819:AGlGAw9azv_Q_hLBiN9aVdfem2kH&html=&pos=2&folt=rel&fols=
https://scholar.google.com/scholar_url?url=https://dialnet.unirioja.es/descarga/articulo/8994320.pdf&hl=en&sa=X&d=11027141089265939752&ei=OMWaZIiTIcfymgGViZzYCQ&scisig=AGlGAw_a07ivzEjN1ljLZ_K8Gd5o&oi=scholaralrt&hist=0rHnyToAAAAJ:2930690949446726819:AGlGAw9azv_Q_hLBiN9aVdfem2kH&html=&pos=2&folt=rel&fols=
https://scholar.google.com/scholar_url?url=https://dialnet.unirioja.es/descarga/articulo/8994320.pdf&hl=en&sa=X&d=11027141089265939752&ei=OMWaZIiTIcfymgGViZzYCQ&scisig=AGlGAw_a07ivzEjN1ljLZ_K8Gd5o&oi=scholaralrt&hist=0rHnyToAAAAJ:2930690949446726819:AGlGAw9azv_Q_hLBiN9aVdfem2kH&html=&pos=2&folt=rel&fols=
https://scholar.google.com/scholar_url?url=https://dialnet.unirioja.es/descarga/articulo/8994320.pdf&hl=en&sa=X&d=11027141089265939752&ei=OMWaZIiTIcfymgGViZzYCQ&scisig=AGlGAw_a07ivzEjN1ljLZ_K8Gd5o&oi=scholaralrt&hist=0rHnyToAAAAJ:2930690949446726819:AGlGAw9azv_Q_hLBiN9aVdfem2kH&html=&pos=2&folt=rel&fols=
https://doi.org/10.1080/00036846.2019.1569196
https://doi.org/10.1080/00036846.2019.1569196
https://doi.org/10.1080/00036846.2019.1569196
https://en.wikipedia.org/wiki/Doi_(identifier)
https://doi.org/10.1080%2F00036846.2019.1569196
https://doi.org/10.1080%2F00036846.2019.1569196
https://en.wikipedia.org/wiki/Hdl_(identifier)
https://hdl.handle.net/10072%2F384003
https://en.wikipedia.org/wiki/ISSN_(identifier)
https://www.worldcat.org/issn/0003-6846
https://doi.org/10.22146/gamaijb.51886
https://doi.org/10.22146/gamaijb.51886
https://doi.org/10.22146/gamaijb.51886
https://doi.org/10.22146/gamaijb.51886
https://en.wikipedia.org/wiki/Doi_(identifier)
https://doi.org/10.22146%2Fgamaijb.51886
https://en.wikipedia.org/wiki/ISSN_(identifier)
https://www.worldcat.org/issn/2338-7238
https://www.worldcat.org/issn/2338-7238
https://doi.org/10.1111/ilr.12155
https://doi.org/10.1111/ilr.12155
https://doi.org/10.1111/ilr.12155
https://doi.org/10.1111/ilr.12155
https://en.wikipedia.org/wiki/Doi_(identifier)
https://doi.org/10.1111%2Filr.12155
https://en.wikipedia.org/wiki/ISSN_(identifier)
https://www.worldcat.org/issn/0020-7780


Romulus E. Msunga, Int. J. Sci. R. Tech., 2024 1(12), 249-256 |Research 

                 

              INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH AND TECHNOLOGY                                                              256 | P a g e  

Unlock Sources of Capital. Available 

fromweb:https://www.worldbank.org/en/topic/s

mefinance#:~:text=SMEs%20account%20for%

20the%20majority,(GDP)%20in%20emerging%

20economies. Retrieved on 10th July, 2023. 

23. Yamane, T. (1967). Statistics: An Introduction 

Analysis 2nd Edition. New York, Harmply and 

Row. 

 

HOW TO CITE: Romulus E. Msunga, Promoting Of 

Women Entrepreneurship On Smes In Lushoto District, 

Int. J. Sci. R. Tech., 2024, 1 (12), 249-256. 

https://doi.org/10.5281/zenodo.14517498 

https://www.worldbank.org/en/topic/smefinance#:~:text=SMEs%20account%20for%20the%20majority,(GDP)%20in%20emerging%20economies
https://www.worldbank.org/en/topic/smefinance#:~:text=SMEs%20account%20for%20the%20majority,(GDP)%20in%20emerging%20economies
https://www.worldbank.org/en/topic/smefinance#:~:text=SMEs%20account%20for%20the%20majority,(GDP)%20in%20emerging%20economies
https://www.worldbank.org/en/topic/smefinance#:~:text=SMEs%20account%20for%20the%20majority,(GDP)%20in%20emerging%20economies

