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ABSTRACT

The study identifies the role of retail investors in Initial Public Offerings (IPOs) by examining their demographic and
socio-economic characteristics, financial and non-financial factors, information sources, financial literacy and
behavioural biases. The study employed a descriptive research design with an analytical component and a quantitative
approach based on a structured close-ended questionnaire. Retail investors were reached through online brokerage and
trading platforms, investment-related social media groups and forums, and personal and professional networks. The
minimum sample size calculated using Cochran’s formula was 138 respondents and the final analysis contained 141
responses. Descriptive statistics, Cronbach’s Alpha, regression analysis, ANOVA and correlation analysis were used.
The results show that the respondents were predominantly male and young, with postgraduate and undergraduate
respondents forming the largest educational groups. Online brokers and trading applications were the main channel for
IPO applications. Valuation, QIB subscription, company fundamentals, GMP, firm size, social recommendations,
mobile applications, real-time [PO information, financial literacy, prior investment experience and overall investor
sentiment were examined as decision-influencing factors. GMP was the significant financial predictor of investor
satisfaction, while peer/influencer recommendations and real-time IPO information were significant digital predictors.
IPO participation behaviour differed significantly across annual income groups. Positive relationships were observed
among QIB subscription, social recommendations, financial influencers and investor sentiment. The study also
identifies herding, flipping and the disposition effect in retail investor behaviour.

Keywords: Retail investors; Initial Public Offerings; IPO participation; Grey Market Premium; Financial literacy;

Behavioural biases; Social influence; Investor sentiment.

INTRODUCTION

The Indian capital market has witnessed significant
growth supported by a buoyant IPO market, rising
demat accounts, digitisation of public infrastructure
and the availability of low-cost broking and
investment platforms. The research study places the
growth of retail participation in the context of the
increasing number of investors and the large number
of IPO applications. An Initial Public Offering is the
offering of shares of a company to the public for the
first time and their subsequent listing on stock
exchanges.

The study focuses on the individual investor decision-
making process rather than relying only on macro-
such as demat accounts and

level indicators

subscription multiples. It examines what motivates or

deters retail investors from participating in IPOs,
where they obtain information, the role of financial
literacy and the behavioural biases that may affect
subscription and post-allotment decisions.

The research identifies retail participation as an
important feature of the changing Indian primary
market. The RII category provides a relatively low
barrier to entry into the capital market through a
capped application size and lottery-based allotment in
case of oversubscription. The study notes that
primary-market fundraising and retail subscription
activity have increased, but high subscription levels
do not by themselves reveal whether retail investors
are adequately informed.

The research also highlights financial literacy and
behavioural issues. The study cites the SEBI Investor
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Survey and the SEBI research note on large individual
investors to show differences in market participation,
financial-market knowledge and post-listing selling
behaviour. Flipping and the disposition effect are
identified as important behavioural concerns. These
observations form the background for examining
retail investors at the individual decision-making
level.

BACKGROUND AND CONTEXT OF THE
STUDY

The capital markets of India have witnessed
significant growth over the years due to a buoyant [PO
market, rising demat and growing
derivatives trading. The research records that the
market capitalisation of the Bombay Stock Exchange
increased from around X101 lakh crore in financial
year 2014-15 to 4,701 lakh crore as of October 2025,
while mutual fund assets increased around 6.5 times
from X12 lakh crore in 2015 to almost X79 lakh crore
as of September 2025. The research attributes this
growth to the deepening of the formal financial sector,
digitisation of public infrastructure such as UPI and
Aadhaar-based e-KYC, and the availability of low-
cost broking and investment platforms that reduced
barriers to market entry.

accounts

The rise in demat accounts is used in the research as
an indicator of deepening retail participation. There
were around 21 crore demat accounts in India in 2025,
with Karnataka accounting for around 9.14% of the
total. The combined number of accounts held by
NSDL and CDSL crossed 210 million as of October
2025. The research further reports that by May 2026
CDSL had 183.8 million accounts and NSDL had
45.1 million accounts, taking the combined total to
228 million. This growth in demat accounts provides
the infrastructure through which a large number of
retail investors can apply for IPOs.

An IPO is the offering of shares of a company to the
public for the first time and their subsequent listing on
stock exchanges. The research describes the book-
built issue allocation under SEBI’s Issue of Capital
and Disclosure Requirements framework as 50% for
Qualified Institutional Buyers, at least 15% for Non-
Institutional Investors or High Net Worth Individuals,
and 35% for Retail Individual Investors. An RIl is a
resident individual, NRI or Hindu Undivided Family
applying for shares up to 22 lakh in a given issue.
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Where the retail portion is oversubscribed, allotment
is made through a computer-generated lottery,
creating a relatively low barrier to entry but also a
strong possibility of non-allotment.

The research records strong primary-market activity.
In 2025, 103 companies raised around 1.76 lakh
crore through mainboard IPOs, compared with 91
companies raising around Z1.6 lakh crore in 2024.
Including SME-platform issues, fundraising reached
%1.95 lakh crore through 373 issues. The median
subscription multiple for the year was reported at 22
times. The ¥11,605-crore IPO of LG Electronics India
received more than 65 lakh applications. At the same
time, median listing-day return for mainboard issues
was reported at 3.8% compared with 15.2% in 2024,
and some heavily subscribed issues listed at a discount
to their issue price. The research therefore highlights
a gap between enthusiasm at the subscription stage
and the eventual listing performance.

The study also uses SEBI’s Investor Survey 2025 to
show that market participation remains limited
relative to awareness. The survey was based on
91,950 households and reported that 63% of India’s
approximately 33.72 crore households were aware of
at least one securities-market product, but only 9.5%
of total households invested in at least one and 8.5%
held a demat account. Urban household penetration
was reported at 15% compared with 6% for rural
households; male participation was 11% compared
with 7% for females; and penetration for the top
socio-economic group was 24% compared with 2%
for the NCCS C/D/E category. Only 36% of
participating households were reported to have high
or medium financial-market knowledge.

The financial-literacy context is further supported in
the research through National Centre for Financial
Education data indicating that 27% of Indians were
financially literate, with urban residents at 33% and
rural residents at 24%. The research notes that India’s
composite score of 11.9 was below the G20/OECD
group score of 12.7 in the cited survey. These findings
provide the background for examining whether retail
IPO decisions are based on financial understanding or
alternative information cues.

The behavioural dimension is particularly important.
The research cites SEBI’s 2024 analysis of 144
mainboard IPOs listed between April 2021 and
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December 2023. Individual investors sold 50.2% of
their shares by value within one week of listing and
70% within one year. The same research reported that
individuals sold 67.6% of shares within a week when
listing return exceeded 20%, while only 23.3% were
sold within a week when the listing return was
negative. Almost half of the demat accounts applying
for IPOs during this period were newly opened in
2021-23. These patterns motivate the study’s focus
on flipping, the disposition effect, financial literacy
and the difference between subscription decisions and
post-allotment decisions.

PROBLEM STATEMENT

* Though IPO markets in India are experiencing
record fundraising and oversubscription, it does not
necessarily mean that retail investors are well-read
and well-informed before investing in initial public
offers.

» SEBI findings indicate that many families do not
have adequate financial literacy and only a proportion
invest in [POs.

* Retail investors exhibit behavioural biases including
flipping and the disposition effect in IPOs.

* There is a dichotomy between macro-level metrics
such as subscription multiples and demat accounts
and the micro-level decision-making process.

* Existing literature describes investor awareness and
literacy to an extent, but the research attempts to
consider demographics, financial and non-financial
indicators, information sources and behavioural

biases together in the IPO context.
RESEARCH OBJECTIVES

1. To identify the demographic and socio-economic
characteristics of retail investors in [PO.

2. To determine the factors, both financial and non-

financial, influencing the retail investor’s

participation in [PO.

3. To assess the role played by information sources in
case of retail investor [PO subscription.

4. To analyse the behavioural biases, influencing
subscription decisions for IPO, in case of retail
investors.
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RESEARCH QUESTIONS

1. What demographic factors (age, gender,
educational attainment, occupation and income) and
socio-economic status (urbanization level, investing
experience and portfolio concentration) are associated

with typical retail IPO investors?

2. What financial (subscription price, valuation,
subscription level, grey-market premium, anchor
investors’ subscription and fundamental value) and
non-financial (brand image, promoter reputation, peer
effects and media coverage) factors have the most
significant impact on retail investors’ IPO
subscription choices?

3. What information sources do retail investors use to
make [PO subscription decisions, and how does their
financial literacy affect both the information they use
and the quality of their subscription decisions?

4. What behavioural biases do retail IPO investors
exhibit, and how do these biases differ between IPO
subscription and post-allotment decision-making?

SCOPE OF THE STUDY

* The study is confined to Retail Individual Investors
(RIIs) who have applied for shares of up to X2 lakh in
a given IPO.

* The study focuses on main board IPOs, as opposed
to SME-platform IPOs.

* The study uses questionnaire data from investors
who have applied for at least one IPO and uses
secondary data for
exploration.

background and variable

* The scope is limited by respondent availability,
research geography, time, resources and the
requirements of completing an MBA dissertation.

* The study focuses on demographic, financial and
non-financial factors, information sources, financial
literacy and behavioural biases influencing retail [PO
participation.

SIGNIFICANCE OF THE STUDY

The research is relevant to individual investors,
regulators and market infrastructure institutions,
issuers and merchant bankers, broking houses and
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financial technology companies, researchers and
policymakers. For individual investors, the study
identifies issues such as herd mentality, quick-sale

investors, while brokers and fintech companies can
use the findings to improve digital platforms and
advisory services in line with investor literacy and

behaviour and loss persistence. Regulators and market  information needs.
institutions can use the findings for investor education

and awareness. Issuers and merchant bankers can

REVIEW OF LITERATURE

identify factors that attract or repel individual

Study

Key finding reported in the research

Ghanti & Sachindra (2026)

Retail investors in Belagavi perceive IPOs as short-term profitable
opportunities but show limited knowledge of firm valuation and
future prospects; investor education and transparency are
highlighted.

Sandhu & Guhathakurta (2020)

IPO offer price range significantly affects subscription and
turnover; a wide range attracts speculators while a narrow range
attracts institutional investors.

Nadeem et al. (2020)

Financial self-efficacy increases the likelihood of stock-market
participation and provides a behavioural-finance perspective on
emerging-market participation.

Yoon & Oh (2022)

Social-media sentiment can produce herding; positive sentiment
drives buying and negative sentiment drives selling, contributing to
collective irrationality.

Shetty et al. (2023)

Issue size, pricing, underwriter reputation and market conditions
affect subscription; retail investors are often motivated by listing
gains rather than fundamentals.

Arora & Singh (2020)

Firm reputation, industry outlook and underwriter credibility
influence demand; retail investors are more responsive to market
sentiment.

Maurya & Kumar (2026)

Retail investors tend to focus on short-term listing gains, whereas
institutional investors focus more on fundamentals and long-term
appreciation.

Chandu et al. (2024)

GMP is a significant factor in [PO participation and can outweigh
fundamental value as a predictor of participation.

Mishra et al. (2025)

Herd instincts, quick returns and social interactions contribute to
SME IPO frenzy; investors may ignore fundamentals and display
overconfidence and anchoring.

Gempesaw et al. (2025)

Retail access to IPOs has increased, but informational
disadvantages, allocation bias, underpricing and risks may limit the
benefits to retail investors.
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Potential gains, peer influence, media coverage and risk perception
Arora (2024) influence retail IPO decisions; investor education is important to
prevent speculation.

Risk perception influences IPO choices; optimism and herding can

\Y% & Dey (2021 : . C .
arma ey ( ) contribute to demand generation and risk disclosure is important.

Al historical data, sentiment analysis and market indicators can be

Munshi et al. (2022 . . . .
unshi et al. ( ) used to predict [PO gains and potentially reduce speculation.

The reviewed studies collectively emphasise that IPO  and institutional investors in terms of information,
participation is influenced by pricing, market investment horizon and reliance on fundamentals.
sentiment, risk perception, financial self-efficacy,

social influence, GMP and behavioural tendencies. REVIEW OF LITERATURE
The literature also points to differences between retail
Study Key finding reported in the research

R&D strength and venture-capital syndication are associated
Guo et al. (2021) with IPO underpricing; weak innovation signals and syndication
can increase perceived risk.

Sustainability disclosure and ESG reporting can attract investor

Ferri et al. (2023 . ; i
erri et al. (2023) attention and reduce information asymmetry.

Sustainability-related factors influence IPOs through regulatory

Wau et al. (2026 .. . .
uetal. ( ) conditions and investor preferences in the G8 context.

Financial literacy, risk perception, social networks and media
Gupta & Bhardwaj (2020) coverage influence retail IPO behaviour, with speculation linked
to limited alternative information.

Positive social-media news increases [PO participation and

Kumar & Sharma (2026) negative news decreases it; social platforms can contribute to
herding.
Social-media influencers can promote speculation, reduce
Gupta & Goyal (2024) attention to fundamental analysis and encourage short-term
investment.
Varma & Dey (2021) Explainable Al is discussed as a means of improving investor

Explainable Al in IPO Risk understanding of IPO risk, subscription patterns and pricing.

Bibliometric research identifies behavioural biases, IPO
Makwana (2025) participation, financial literacy, Al and social-media influence
as important themes in retail investor research.

Behavioural biases are common among Indian stock-market
Zafar et al. (2025) investors, with financial literacy and experience influencing
their presence.
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Issuing price, company reputation, underwriter reputation and
Singh & Joshi (2024) market conditions influence [PO decisions; retail investors are
driven strongly by gain prospects.

The lottery effect explains speculative IPO oversubscription and

H & Xiao (2026 .. . o
eny 1a0 ( ) cognitive mistakes among retail investors.

Gender differences are identified in herding and social
Gupta & Goyal (2025) influence, with gender considered relevant to understanding
speculative investor behaviour.

RESEARCH GAP » Studies on financial literacy or information sources

o ‘ . ) . separately do not explain how these factors relate to
» Existing literature provides risk perception and

literacy, but there is a need to develop a profile of
retail IPO investors using characteristics such as age,
income, occupation and experience. * Existing research considers subscription but does not

go as deeply into post-allotment holding and exit

social media, herding, personal networks and IPO
subscription.

* Previous studies examine pricing, GMP and herding
independently; this research considers financial and
non-financial factors together.

strategies; this study considers post-allotment
behaviour.

THEORETICAL FRAMEWORK

Theory Key idea Application in study
Explai fi for short-t
Prospect Theory (Kahneman & Investors are more sensitive to );it?;ns pariiser;rilceinor :ng he:;m
Tversky, 1979) losses than gains. g gains, Hpping

behaviour.

i . Reliance on GMP, sentiment and
Prices reflect available

Efficient Market Hypothesis . . social cues is considered in
information and abnormal returns . ..
(Fama, 1970) relation to limits of market

hould not ist.
SHOUIC NOT PErsis efficiency in IPOs.

Valuation/fundamentals represent

Theory of Planned Behaviour Behaviour is shaped by attitude, attitudes; peer/influencer effects

(Ajzen, 1991) subjective norms and perceived | represent norms; mobile apps and

control. data access represent perceived
control.

Financial literacy is considered in

Human Capital Theory (Becker, Knowledge and skills improve relation to reliance on
1964) decision quality. fundamentals and information
sources.

QIB subscription, brand reputation
and issue size act as signals of [PO
quality.

Signals convey credibility under

Signalling Theory (Spence, 1973) information asymmetry
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HYPOTHESES DEVELOPMENT

H1 (Financial factors): At least one of GMP,
perceived valuation and company fundamentals
significantly influences investor satisfaction in IPO
decision-making.

HO (Financial factors): GMP, perceived valuation
and company fundamentals have no significant
influence on investor satisfaction in [PO decision-
making.

H1 (Digital factors): At least one of
recommendations, access to IPO data in real time and
mobile trading applications significantly influences
investor satisfaction in IPO decision-making.

HO (Digital factors): Recommendations, access to
IPO data in real time and mobile trading applications
have no significant influence on investor satisfaction
in IPO decision-making.

H1 (Income groups): There are significant
differences in [PO participation behaviour across
annual income groups.

HO (Income groups): There are no significant
differences in IPO participation behaviour across
annual income groups.

H1 (Correlation): There are significant positive

correlations between institutional investor

subscription, social recommendations, financial

influencers and overall investor sentiment.

HO (Correlation): There is no significant correlation
between institutional investor subscription, social
recommendations, financial influencers and overall
investor sentiment.

RESEARCH METHODOLOGY
Research Design

The study employed a descriptive research design
with an analytical component. It is descriptive
because it describes the profile of respondents and
their overall attitude towards IPOs. It is analytical
because it attempts to establish relationships between
selected variables such as behavioural tendencies,
information sources, demographic profile and PO
purchasing intention using inferential statistics. The
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study is cross-sectional and does not make causal
inferences.

Methodological Approach

The study is quantitative in nature. Data were
collected through a close-ended questionnaire using a
five-point Likert scale to measure investor attitudes,
perceptions and behaviour towards IPOs. Statistical
data were coded and entered for analysis using SPSS
and descriptive analysis was also performed using M'S
Excel.

Population and Sampling Frame

The population comprised retail investors who make
investments with personal savings and have applied,
or are eligible and willing to apply, for an IPO. It
covers past applicants and potential applicants with a
demat and trading account and knowledge about IPO
investing. Since there is no comprehensive database
tracking every retail investor and new investors are
continuously added, the population was treated as
unknown/infinite.

The sampling frame consisted of retail investors
contacted through online brokerage and trading
platforms, investment-related social media groups
and forums, and personal and professional networks.
A screening question confirmed whether respondents
invest or have ever invested in an [PO.

Sampling Technique and Sample Size

Probability sampling was not used because the

complete population list was not accessible.
Convenience sampling was combined with snowball
sampling. The minimum sample size was calculated
using Cochran’s formula for an infinite population: n
= Z?pq/e®. The study selected a 90% confidence level
(Z=1.645),p=10.5,q=0.5 and a 7% margin of error
(e = 0.07), producing a minimum sample size of 138.

The final analysis contained 141 responses.
Sampling Unit

The sampling unit was an individual retail investor, an
adult person aged 18 years or older with a demat and
trading account who had applied for an IPO in the past
or was likely to apply in the future. Each completed
questionnaire represented one sampling unit.
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VARIABLES
FRAMEWORK

AND MEASUREMENT

The research integrates demographic, financial, non-
financial, informational and behavioural dimensions.
Demographic and socio-economic variables include
age, gender, educational attainment, occupation,
annual income and investment experience. IPO-
specific financial variables include perceived
valuation, QIB subscription, company fundamentals,
GMP and firm size. Non-financial and digital
variables include social recommendations, consumer-
brand influence, mobile trading applications, real-
time IPO information and overall investor sentiment.
Behavioural dimensions include herding,
overconfidence, risk perception, flipping and the
disposition effect.

The dependent outcomes considered in the analysis
include investor satisfaction, IPO participation
behaviour, investment decision-making and post-
allotment behaviour. The research does not treat these
outcomes as causal consequences of the independent
variables; rather, it uses descriptive and inferential
analysis to identify associations and significant

predictors within the sample.

The questionnaire used a five-point Likert scale to
capture attitudes, perceptions and behaviour. This
allowed the study to convert respondents’ perceptions
into quantitative could be
summarised using frequencies, percentages and

observations that

inferential tests. The reliability test was conducted
before hypothesis testing, supporting the internal
consistency of the scale.

For the financial-factor hypothesis, GMP, perceived
valuation and company fundamentals were treated as
explanatory variables and investor satisfaction as the
outcome. For the digital-factor hypothesis,
real-time PO
information and mobile trading applications were
treated as explanatory variables. Annual income

peer/influencer recommendations,

groups were compared for differences in IPO
participation behaviour using one-way ANOVA.
Correlation analysis examined the relationships
among institutional investor subscription, social
recommendations, financial influencers and overall
investor sentiment.
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The operational structure ensures that each research
objective is connected to an observable set of
variables. The first objective is addressed through
respondent characteristics and descriptive statistics.
The second objective is addressed through financial
and non-financial factor analysis. The third objective
is addressed through information-source and digital-
factor analysis. The fourth objective is addressed
through behavioural and post-allotment questions
together with inferential analysis.

DATA COLLECTION AND ANALYSIS
Data Collection

Primary data were collected through a structured
questionnaire distributed through online sources. The
questionnaire was circulated through brokerage and
trading platforms, investment-related social media
groups and forums, and personal and professional
networks. No secondary data were gathered for
hypothesis testing; secondary information was used
for background and variable exploration.

Research Instrument

* Demographic profile: age, gender, income,

education and investment experience.

* IPO-specific factors: grey market premium,
subscription level, issue price, company reputation

and anchor investor participation.

» Behavioural factors: herd behaviour, overconfidence
and risk perception.

« Information sources: broker advice, financial media,
social media, friends/family and related information
channels.

* A screening question was used to confirm
respondent relevance.

Ethical Considerations

* Informed consent: participants were made aware of
the research objectives.

* Voluntariness: participants could withdraw or
decline to answer.
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* Anonymity and confidentiality: identifiers were kept
confidential and data were analysed only for research
purposes.

¢ No coercion or inducement was used.

Descriptive statistics including frequency,
percentage, mean and standard deviation were used to
describe respondent characteristics and general
information. Inferential statistics were used to
examine the hypotheses and relationships between

variables. The analysis followed the research
» Data were used only for research purposes. o
objectives.
Data Analysis Plan
Reliability Analysis
Measure Value Interpretation
Number of items 14 Items included in the scale
Sum of item variance 53.81034 Reported in the research
Variance of total score 12.11576 Reported in the research
High i 1 i ; scal
Cronbach’s Alpha 0.834447 . 1ntern.a cons1st.e neys seale
considered reliable

The Cronbach’s Alpha value of 0.834 indicates high
internal  consistency. The research therefore
considered the measurement scale reliable for further
analysis.

HYPOTHESIS TESTING AND DECISION
SUMMARY

For the financial-factor model, the regression analysis
examined GMP, perceived valuation and company
fundamentals as predictors of investor satisfaction.
GMP had a coefficient of B = 0.205 with p < 0.05 and
was therefore identified as a significant predictor. The
overall model was significant with F =4.837 and p <
0.01. The research consequently treats GMP as the
significant financial factor among the variables
examined in the model, while perceived valuation and

company fundamentals were not significant
predictors in that regression.
For the digital-factor model, peer/influencer

recommendations had = 0.487 with p < 0.001 and
real-time IPO information had B = 0.371 with p <
0.001. Both therefore had significant positive
relationships with investor satisfaction. Mobile
trading applications had  =—0.168 with p <0.05 and
showed a negative coefficient in the regression model.
The overall model was significant with F =29.249 and
p <0.001.
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The one-way ANOVA examined whether IPO
participation behaviour differed across annual income
groups. The result, F(3,137) = 9.720, p < 0.001,
indicates statistically significant differences. The
reported effect sizes, n*> = 0.175 and ®* = 0.156,
indicate that income-group differences account for a
meaningful proportion of the observed variation in
IPO participation behaviour within the sample.

The correlation analysis identified positive
relationships among the social and institutional
variables. Family/friends/colleagues were positively
correlated with financial influencers at r = 0.548, p <
0.001. QIB subscription was positively correlated
with overall investor sentiment at r = 0.245, p=0.003.
These results support the research emphasis on social
networks, institutional cues and market sentiment in

retail IPO decision-making.

Taken together, the inferential results show that not
all factors included in the questionnaire have the same
statistical importance. The descriptive results
demonstrate broad investor attention to fundamentals,
valuation, GMP, digital access and sentiment, but the
regression and ANOVA analyses identify a smaller
set of statistically significant relationships. This
distinction is important in interpreting the study
because statistical

perceived importance and

significance are not identical.
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RESULTS AND DISCUSSION
Respondent Profile
Variable Category n %
Gender Female 51 36.17
Male 89 63.12
Prefer not to say 1 0.71
Age 18-25 years 78 55.32
26-35 years 33 23.40
36-45 years 20 14.18
46 years and above 10 7.09
Education Undergraduate degree 60 42.55
Postgraduate degree 73 51.77
High §ch001 or ) 42
equivalent
Docto;aifgﬁzrgree or 6 496
Occupation Private sector employee 67 47.52
Public sector employee 13 9.22
Self employed 16 11.35
Student 45 31.91
Annual income Below %3 lakh 51 36.17
33-6 lakh 48 34.04
%6-10 lakh 25 17.73
Above %10 lakh 17 12.06

The respondent profile is concentrated among
younger and highly educated participants. Male
respondents constitute 63.12%, while female
respondents constitute 36.17%. The largest age group
is 18-25 years (55.32%), followed by 26-35 years
(23.40%). Postgraduate respondents form 51.77% and
undergraduate respondents 42.55%. Private-sector
employees account for 47.52% and students for
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31.91%. More than half of respondents are below 26
lakh in annual income, with 36.17% below X3 lakh
and 34.04% between 33—6 lakh.
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Measure Category n %
IPOs applied/year Less than 1 [PO 43 30.50
1-3 IPOs 57 40.43
3-51POs 18 12.77
More than 5 IPOs 23 16.31
Long-t Ith

Primary objective ong-term wea 48 34.04

creation
Medlum-te@ capital 14 411

gain
Portfolio diversification 6 4.26
Short-term listing gain 53 37.59
Average amount Up to 250,000 71 50.35
%50,001-%1,00,000 41 29.08
%1,00,001-%2,00,000 13 9.22
Above 32,00,000 16 11.35
o line broker/tradi
Application channel Online broker/trading 98 69.50
app

Bank/Net banking 20 14.18

Direct
brokerage/financial 16 11.35

advisor
Robo-advisor/digital 7 4.96

platform

The largest group applies for 1-3 IPOs annually DETAILED INTERPRETATION OF

(40.43%). Short-term listing gain is the most common
stated objective (37.59%), followed by long-term
wealth creation (34.04%). Half of the respondents
invest up to ¥50,000 per IPO application. Online
brokers and trading applications are the dominant
application channel, accounting for 69.50%.
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RESPONDENT CHARACTERISTICS

The demographic results indicate that the sample is
concentrated among younger retail investors.
Respondents aged 18-25 constitute 55.32% of the
sample, while those aged 2635 account for 23.40%.
Together, these two groups represent the majority of
respondents. The age distribution is relevant to the
study because the research examines the role of digital
applications, social recommendations and real-time
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IPO information, all of which are prominent channels
considered in the questionnaire.

Educational attainment is also relatively high in the
sample. Postgraduate respondents account for 51.77%
and undergraduate respondents for 42.55%. This
provides a substantial base for examining the
relationship between educational attainment, financial
literacy and IPO knowledge. The research
nevertheless distinguishes education from financial
literacy because a formal qualification does not by
itself establish knowledge of IPO-specific concepts
such as DRHP, price band, cut-off price and
allotment.

Occupation and income indicate variation in the
economic profile of respondents. Private-sector
employees constitute 47.52%, students 31.91%, self-
employed respondents 11.35% and public-sector
employees 9.22%. Annual income is distributed
across four categories, with 36.17% below 3 lakh
and 34.04% between 33—6 lakh. The ANOVA result
later confirms that annual income groups differ
significantly in IPO participation behaviour.

INTERPRETATION OF IPO PARTICIPATION
PATTERNS

year, while 30.50% apply for less than one IPO. A
smaller group applies for three to five IPOs (12.77%)
or more than five IPOs (16.31%). This distribution
shows that the sample includes both relatively
occasional participants and more active retail
investors.

The stated investment objective is divided mainly
between short-term listing gain and long-term wealth
creation. Short-term listing gain is selected by 37.59%
and long-term wealth creation by 34.04%. Medium-
term capital gain accounts for 24.11%, while portfolio
diversification accounts for 4.26%. The coexistence
of short-term and long-term objectives is important
because the research subsequently examines post-
allotment selling and holding behaviour.

The amount invested per I[PO is relatively
concentrated in lower application sizes. Up to X50,000
is reported by 50.35% of respondents and ¥50,001—
%1,00,000 by 29.08%. The remaining respondents
report amounts between %1,00,001-%2,00,000 or
above %2,00,000. Online brokers and trading
applications account for 69.50% of application
channels, demonstrating the importance of digital

access in the sampled investors’ PO participation.

FACTORS INFLUENCING IPO
The frequency of IPO applications indicates that  pA RTICIPATION
40.43% of respondents apply for one to three IPOs per
Factor examined Agree/Strongly agree Research interpretation
. . Valuati tios infl
Perceived valuation (P/E, P/B) 57.45% atua 19n 1.ra 108 19 .uence
subscription decisions.
QIB subscription 70.92% Institutional subscription is
P Te viewed as a quality signal.
Fundamentals are regarded as a
fund tal 82.979 . e
Company fundamentals & key IPO selection criterion.
Grev Market Premium 66.66% GMP is considered an important
y ' IPO indicator.
Firm size 70.21% Issue size/firm size affects
e willingness to participate.
Family, fri 11
Social recommendations 51.77% amt v riends an§ (?O cagues
influence decisions.
INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH AND TECHNOLOGY 553 |Page



Dileepa H. J., Int. J. Sci. R. Tech., 2026 3(8), 542-559 [Research

Brand value can influence
Consumer brand influence 54.61% decisions without emphasis on
fundamentals.
Digital applicati ke IPO
Mobile trading applications 84.40% 1gital app fcations marke
participation easlier.
R dent rt iewi
Independent due diligence 77.30% ESPOCLNLS Tepo rev1§w1ng
prospectus and financials.
Real-time subscription and GMP
Real-time PO data 81.56% information influences
participation.
Financial literacy and IPO 78.02% Respondents associate financial
knowledge e literacy with IPO knowledge.
.. . Past i t t i
Prior investment experience 56.74% ast fmvestmen ex.p e':rlel.nce
shapes current participation.
. . Market ti t infl IPO
Overall investor sentiment 72.34% arketsen 1men. 1r.1 Henees
subscription.

The descriptive findings show that financial and non-
financial factors operate together. Company
fundamentals have the highest agreement among the
financial items, while mobile trading applications and
real-time PO

influence. QIB subscription, firm size and overall

information show strong digital

investor sentiment also have high levels of agreement.

consumer-brand
influence show a more moderate but still substantial
role.

Social recommendations and

Information Sources and Final Subscription
Decision

Final decision driver n %
A combination of the above 25 17.73
| ket b d medi
General market buzz and media 7 496
coverage
Trusted financial advisor 21 14.89
Social medla/ﬁnﬂuencer 15 10.64
recommendations
Th h 1 h:
oroug personelt researc . 55 39.01
DRHP and financial analysis
‘Word of r'nouth from 18 1277
friends/family/colleagues

Thorough personal research involving the DRHP and
financial analysis is the largest reported final decision
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driver at 39.01%. A combination of factors accounts
for 17.73%, while trusted financial advisors account
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recommendations account for 10.64% and word of
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mouth for 12.77%. Thus, the respondents report a
substantial role for personal research even though

social and market cues remain present.

DIGITAL ACCESS, FINANCIAL LITERACY
AND POST-ALLOTMENT BEHAVIOUR

Measure

Key distribution

Inference reported in study

Mobile trading applications

84.40% agree/strongly agree

Apps ease and increase
convenience of [PO participation.

Independent due diligence

77.30% agree/strongly agree

Prospectus and financial analysis
are reported as common pre-
application activities.

Real-time IPO data

81.56% agree/strongly agree

Subscription status and GMP
updates positively influence
participation.

Financial literacy and IPO
concepts

78.02% agree/strongly agree

Financial literacy is associated
with knowledge of DRHP, price
band, cut-off price and allotment.

Prior investment experience

56.74% agree/strongly agree

Positive or negative prior
experience shapes current
participation.

Overall investor sentiment

72.34% agree/strongly agree

Oversubscription trends and
recent listing performance
influence participation.

Post-Allotment Behaviour

After receiving IPO allotment n %
Depends on 11s.t1ng-day market 14 2411
sentiment
Hold for 3 to 12 months 21 14.89
Hold long-term (1 year+) 38 26.95
Sell on hst'mg day Tegardless of 17 12.06
listing price
Sell only if listing gains exceed
1 21.
X% 3 99

The post-allotment results show different holding and
exit patterns. The largest category is long-term

INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH AND TECHNOLOGY

holding of one year or more (26.95%), followed by
decisions depending on listing-day market sentiment
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(24.11%) and selling only when listing gains exceed a
stated level (21.99%). The research also identifies
flipping and the disposition effect as behavioural

patterns among retail investors.

INFERENTIAL ANALYSIS
Test Result Interpretation
Cronbach’s Alpha a = 0.834447 High internal consistency.

Financial-factor regression

GMP B = 0.205, p < 0.05

GMP is the significant financial
predictor of investor satisfaction;
other examined predictors were
not significant.

Digital-factor regression

Peer/influencer p = 0.487, p <
0.001; real-time IPO information
B=0.371, p <0.001; mobile apps

B=-0.168, p <0.05

Peer/influencer recommendations
and real-time IPO information
positively influence satisfaction;
mobile applications have a
negative coefficient in the model.

The digital-factor regression

.. _ -
Overall digital model F=29.249, p <0.001 model is significant.
IPO participation behaviour
ANOVA F(3,137)=9.720, p < 0.001 differs significantly across annual
income groups.
The income-group difference
Effect size n*>=0.175; ®*=0.156 accounts for 17.5% and 15.6% of
variance respectively.
. . . . t t rted iti
. Family/friends with financial 5 r(.)nges. Feporied post 1V.6
Correlation . relationship among the social
influencers: r = 0.548, p < 0.001 . .
recommendation variables.
.. . . Institutional subscription i
Correlation QIB subscription with sentiment: (r)lssitlil/lellonraelz‘?eds:cilfni/oer;tljr
r=0.245, p=0.003 P Y Iex
sentiment.
DISCUSSION on flipping and disposition behaviour is also

The findings are consistent with the literature
reviewed in the research. The importance of GMP
corresponds with Chandu et al. (2024), while the role
of social recommendations and sentiment reflects the
themes identified by Yoon & Oh (2022) and Gupta &
Goyal (2024). The findings concerning speculative
orientation and short-term gains correspond with
Shetty et al. (2023) and Arora (2024). The evidence

INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH AND TECHNOLOGY

consistent with the behavioural-bias discussion in the
research. The contrast between retail reliance on
external cues and institutional emphasis on
fundamentals reflects the distinction discussed by

Maurya & Kumar (2026).
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MANAGERIAL
IMPLICATIONS

AND THEORETICAL

* For issuers and merchant bankers, the findings can
inform communication strategies because investors
are influenced by market psychology, social cues and
information beyond hard financial facts.

* For regulators and stock-market authorities, the
findings can support investor education and measures
intended to mitigate behavioural biases.

* For brokers and fintech enablers, intuitive digital
applications and information access are important,
while the research highlights the need to discourage
rash decisions.

* The study contributes to behavioural-finance
understanding by linking demographics, literacy,
social influence, pre-subscription behaviour and post-
allotment outcomes.

CONTRIBUTION TO KNOWLEDGE AND
PRACTICE

The research contributes to understanding retail IPO
participation in India by integrating multiple
dimensions rather than considering a single
determinant. Financial factors such as GMP and
valuation are examined together with non-financial
factors such as reputation and social influence,
information channels such as real-time IPO data and
digital applications, and behavioural outcomes such
as herding, flipping and the disposition effect.

A further contribution is the connection between pre-
subscription decision-making and post-allotment
behaviour. The research does not stop at whether an
investor applied for an IPO; it also considers the
investor’s objective, application size, information
source, holding period and selling decision. This
allows the study to discuss the retail investor as a
participant whose behaviour continues beyond the
application stage.

The study also highlights the role of financial literacy.
The research indicates that moderately literate
respondents tend to rely more on fundamentals and
company disclosures, while less-literate respondents
are more susceptible to alternative information
channels such as social media. Financial literacy is
also associated in the study with long-term investment
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orientation. This provides a basis for the
recommendations  directed towards  investor
education.

CONCLUSION

The study concludes that retail investor behaviour in
IPOs is influenced by a combination of financial, non-
financial, informational and behavioural factors.
Market expectations and short-term performance,
particularly GMP and listing gains, are important.
Social-media trends, recommendations from friends
and colleagues and overall market sentiment also
exert influence. Income and occupation are relevant
considerations, while financial literacy affects the
extent to which investors rely on fundamentals and
information sources.

Although descriptive responses show that many
investors consider company fundamentals and
conduct independent due diligence, the regression
analysis identifies GMP as the significant financial
predictor of investor satisfaction. Peer/influencer
recommendations and real-time [PO information are
significant digital predictors, while annual income
groups differ significantly in I[PO participation
behaviour. Positive relationships among QIB
subscription, social recommendations, financial
influencers and overall investor sentiment further
indicate the integrated role of institutional cues, social

networks and market sentiment.
RECOMMENDATIONS

* For regulators (SEBI, NSE, BSE): enhance financial
literacy, educate investors on behavioural biases and
make disclosures on GMP and listing requirements

mandatory.
e For issuers and merchant bankers: balance
enthusiasm about stock price with rational

fundamental analysis.

* For broking houses and fintechs: enhance advisory
services, maintain user-friendly applications and
discourage impulsive buying by guiding investors
towards fundamental analysis.

* For retail investors: avoid behavioural traps such as
herding and flipping and focus on fundamentals.
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* For policymakers: encourage financial inclusion
while improving the quality of investment
participation and helping new investors become more
informed participants.

LIMITATIONS OF THE STUDY

e The research was conducted within a limited
timeframe and scope, which may affect

representativeness for the broader population.

* The study relied on self-reported questionnaire
responses, which depend on the honesty and accuracy
of respondents.

* The research was constrained by resource
limitations, including access to statistical software

and databases.

* The practical relevance was limited by the
requirements of completing an MBA dissertation.

» Market forces and investor behaviour are changing,
and the study reflects conditions at the time of
research.

SUGGESTIONS FOR FUTURE RESEARCH

* Enlarge the sample size and participant pool to
improve validity and reliability.

» Examine more deeply the effect of financial literacy
on reliance on digital information sources.

» Compare retail and institutional investors.

* Analyse investor behaviour beyond subscription,
including long-term holding and selling.

* Include ESG disclosure, Al-powered advisory
technologies and international comparisons.

QUESTIONNAIRE COVERAGE AND DATA
STRUCTURE

The questionnaire was structured to capture the main
dimensions identified in the research objectives. The
opening portion recorded the respondent’s
demographic profile, including gender, age,
education, occupation and annual income. These
variables were used to describe the sample and to
examine whether participation behaviour differed

across demographic and socio-economic categories.
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The next part of the questionnaire focused on PO
participation experience. Respondents were asked
about the number of IPOs applied for per year, the
primary objective of IPO investment, the average
amount invested in an IPO and the preferred channel
for making an IPO application. These questions
establish the frequency, purpose, financial exposure
and digital access associated with retail participation.

The
valuation, Qualified Institutional Buyer subscription,

financial-factor section covered perceived
company fundamentals, grey market premium and
firm size. The purpose of this section was to identify
whether respondents considered pricing, institutional
participation, business fundamentals, market
expectations and issue characteristics when deciding
whether to subscribe.

The non-financial and digital section considered
social recommendations, consumer-brand influence,
mobile trading applications and access to real-time
IPO information. The research recognises that an [PO
decision can be influenced not only by financial
information but also by recommendations from
family, friends, colleagues and financial influencers,
as well as by the convenience and information
availability of digital platforms.

The information-source questions examined how
investors arrive at their final subscription decision.
The response categories included a combination of
factors, general market buzz and media coverage,
trusted financial advisors, social media or finfluencer
recommendations, personal research involving the
DRHP and financial analysis, and word of mouth
from friends, family and colleagues. This structure
directly addresses the research objective concerning
the role of information sources.

The assessed  the

respondent’s understanding of IPO-related concepts

financial-literacy ~ portion

and the role of knowledge in investment decisions.
The research specifically considers knowledge of the
DRHP, price band, cut-off price and allotment. It also
considers whether respondents recognise financial
literacy and IPO knowledge as important elements of
investment decision-making.

The behavioural section covered attitudes and actions
related to herding, overconfidence, risk perception,
social influence, flipping and the disposition effect.
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Post-allotment questions examined whether investors
hold for the long term, hold for a medium period, sell
on listing day, sell when listing gains cross a particular
level or make decisions based on listing-day market
sentiment.

The final part of the questionnaire considered views
on regulation and investor protection. The response
options covered better regulatory oversight and
investor protection, greater financial literacy and
investor  education informative
prospectuses and disclosure, fairer allotment
processes and related measures. These responses
support the recommendations made for regulators,

programmes,

issuers, intermediaries, retail investors and
policymakers.
This questionnaire structure ensures alignment

between the research objectives and the empirical
analysis. Demographic questions support the investor
profile; IPO participation questions establish
behaviour; financial and non-financial items address
decision-influencing factors;
questions examine the role of information; financial-

information-source

literacy items examine knowledge; and behavioural
and post-allotment questions address the final
objective. The resulting structure allows descriptive
findings to be connected with regression, ANOVA
and correlation analysis without introducing variables
outside the research study.
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